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Voter approval 
of Laramie County 
Community College’s 
mill levy has set into 
motion the planning 
phase of both the 
restoration of the 
Fine Arts building 
and the construction 
of a performing arts 
center on campus. 

Logistical plan-

ning has begun and 
according to Rick 
Johnson, LCCC 
vice president of 
Administration and 
Finance, a framework 
is being built for the 
two projects.

“Our hope is that 
we can break ground 
on the renovation of 
the Fine Arts (build-
ing) in May (of 2019), 
mid-to-late May,” 
Johnson said. “Then, 
later in the summer, 

start the audito-
rium.”

Johnson said 
that these dates will 
coincide with the 
academic calendar of 
the college, meaning 
that if the renovation 
project is started in 
mid-to-late May 2019 
it would be complet-
ed in June of 2020.If 
the performing arts 
center is started in 
July of 2019, it would 
be completed in 

December of 2020. 
This expansion of 

the campus has the 
potential to create 
accessibility and 
parking compromis-
es, as seen with the 
current construction 
of the library renova-
tion.  

Johnson said that 
renovation of the 
Fine Arts building 
will close off the cor-
ridor that’s currently 
closed for the library 

renovation and that 
the project isn’t far 
enough down the 
road to know how it 
will impact parking. 

“You’ve got to 
remember that the 
res(ident) hall project 
will be going on just 
on the southside,” 
Johnson said. “Those 
two things com-
bined; it going to be 
for a year and a half 
or so it’s going to  be 
a messy campus.”

When it comes to 
the movement of the 
programs that are 
currently housed in 
the Fine Arts build-
ing, Johnson said 
that the temporary 
locations haven’t 
been decided yet 
but will be decided 
by this coming 
February. 

Johnson also said 
that the addition of a 
performing arts cen-
ter will not only pro-

vide the theater and 
music programs with 
a venue to perform in 
but also an assembly 
space for the college, 
considering that it 
will seat 400 people, 
as well as a venue for 
the community to 
host events.
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One of the many 
options that students 
are offered when it 
comes to purchasing 
course materials for 
college classes is the 
on-campus bookstore; 
whether it be at a 
community college or 
a university, the way 
business is conducted 
differs based on the 
store itself.  

In the case of 
LCCC, the on-campus 
bookstore is contract-
ed by BBA Solutions, a 
third-party company 
that isn’t part of the 
institution. 

In contrast, the 
University Store of 
the University of 
Wyoming is institu-
tionally operated, 
meaning the univer-
sity itself owns the 
business, according 
to the University Store 
manager, Misty Eaton. 

Considering that 
the ownership situ-
ations between the 
LCCC and UW stores 
are different, there 
are also differences 
in how money moves 
through them. 

Since the 
University Store is 
owned by UW, its 
sales go back into the 

institution. The same 
can be said about the 
LCCC Bookstore even 
though it’s contracted 
out to a for-profit 
company.

Chelsea Hansen, 
the LCCC Bookstore 
manager, said that 
10 percent of sales go 
back into the col-
lege for various fund 
accounts including 
scholarships and 
building projects. 

Along with that 10 
percent, Hansen said 
that they do give-
aways for students of 
things such as LCCC 
gear and electronics.

There’s also a dif-
ference in how the 
materials are present-
ed online. While the 
University Store shows 
students the prices 
of the same product 
from other retailers 
such as Amazon, the 
LCCC Bookstore only 
provides its price. 

UW “works with 
a third party ven-
dor that interfaces 
through the store’s 
website so students 
can see multiple 
purchasing options 
(rental, new, used, 
and digital) from the 
store and by other 
marketplace ven-
dors such as Alibris, 
Abebooks, etc,” Eaton 
said through the UW 
public relations office. 

Hansen said that 
the “compare sites” 
that UW offers leaves 
the opportunity for 
the university to lose 
money.

“When a student 
opts to purchase that 
book elsewhere, the 
school is not receiving 
any of that money,” 
Hansen said. “So, 
students in UW’s case 
opt to buy their books 
from Amazon rather 
than from UW, that’s 
money the university 
is losing to a billion 
dollar company 
that couldn’t care 
less about Laramie, 
Wyoming. Amazon 
isn’t contributing 
money back to the 
school.” 

In terms of price 
setting, the LCCC 
Bookstore and the 
University Store differ 
in approach but end 
up with the same 
result.

“When we get our 
book adoption (from 
teachers), we set our 
prices, we actually set 
them in comparison 
to the online mar-
ketplace,” Hansen 
said. “So, we’re having 
competitive prices 
with what Amazon, 
Chegg, Half.com, with 
what they’re doing.”

According to 
Eaton, the University 
Store employs “the 

services of a third 
party vendor that 
monitors the online 
marketplace and as-
sists in the setting of 
prices.”

Hansen said that 
BBA Solutions tries to 
stay as competitive as 
it can with the knowl-
edge that it has to pay 
employees and that 
it’s run by a business 
that is trying to make 
a profit.

“We can’t always 
win on every price,” 
Hansen said. “But, we 
try to be pretty darn 
close. On average, 
I think a student at 
LCCC spends $250 a 
semester compared 
to the national aver-
age. A lot of institu-
tional stores, they’re 
spending close to 
$1,000 a semester. 
So, compared to the 
national average, we 
try to keep it pretty 
affordable as best as 
we can.”

Even though there 
are many differences 
between the LCCC 
Bookstore and the 
University Store, both 
provide employ-
ment to students and 
both try to beat their 
competition through 
competitive pricing, 
customer-oriented 
service and knowl-
edgeable staff. 
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Comparing prices:
UW’s University Store displays not only display their prices 
for new and used textbooks, but also what other vendors 
are offering as well.


